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One of the world’s fastest 
growing digital banks

An extensive range of customer 
solutions developed in just 2 years

Innovating and differentiating 
on customer experience

4th
Trust aims to be the

largest retail bank in Singapore this year
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We started in 
2022

Add pic from launch
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And we’ve 
come far

4



Trust has 
become one of 
the world’s 
fastest growing 
digital banks 1%

12%

1%
3%

12%

6%

1%

The world’s fastest growing digital banks by market share1

(Market share 1 year after launch)

Korean 
digital 
bank

Filipino 
digital 
bank

Hong 
Kong 
digital 
bank

Korean 
digital 
bank

Indonesian 
digital 
bank

Chinese 
digital 
bank

Share of total adults with a bank account in respective country

1. Sources: World Bank, company reports, media coverage. 5



Customer 
deposits

2.6x

S$3.0bnS$1.2bn

H1 2023

H1 2024

Customer loans 
& advances

3.1x

S$486mS$157m

H1 2023

H1 2024

Customers

1.4x

806k577k

H1 2023

H1 2024

Key business 
metrics are 
growing 
rapidly too

6Figures shown are period end.



And we’re creating a new standard of banking experience

#1
Banking App

🏆 🏆 🏆
Global and regional 
industry recognition

Customer endorsement 
driving growth 😍

Outstanding 24/7 
customer care 🙌

Top rated Banking app 
in Singapore Apple App Store1

Over 70% of new sign-ups are referred 

by existing customers2 

More than 80% of customer enquiries3 are picked 

up within 20 seconds

Best Digital Bank - Retail (Singapore)
Best Digital Bank - Retail (South-East Asia)

Best Digital Bank (Singapore)
Best Digital Account Opening (Global)

Virtual Bank of the Year (Singapore)
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1. Based on Apple Store App ratings as at 26 August 2024.
2. From launch to 9 July 2024.
3. For H1 2024.
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How we
achieved this
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Rewards

PA insurance

Credit/debit 
card

Savings account

We’ve innovated to continually enhance our customer 
experience and capabilities

Q3 2022 Q4 2022 Q1 2023 Q2 2023 Q3 2023 Q1 2024 Q2 2024

In-App Google Pay

Scan and pay

In-App Apple Pay

Budget Buddies
Travel

insurance

Instant Loan
Savings 

enhancements Trust+

App home-
screen redesign Split Purchase

Savings pot

Monthly 
Active Users

AT LAUNCH

Supplementary  
card

General 
insurance

Travel hub

Security 
enhancements

In-App increase 
credit limit

Q4 2023

AutoPay

Balance 
Transfer Salary crediting

Building capabilities based on 
customer feedback and needs is 
driving strong user engagement
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Rewards platform

PA insurance

Credit/debit card

Supplementary card

Budget Buddies

Travel insurance

General insurance

Savings account

Instant Loan

Balance Transfer

Trust+

Salary crediting

Savings pot

Split Purchase

AutoPay

Today

Rewards platform

PA insurance

Credit/debit card

Savings account

Extensive range 
of products and 
features 
launched within 
just 2 years

At Launch

DepositsProduct Category: Transactions LoansInsurance Engagement
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30 days

17 days

Singapore bank
benchmark

Trust

Trust Bank releases App updates at 
almost twice the rate of other major 
banks in the market1
(Average days between app releases; last twelve months)

We listen to 
our customers, 
then rapidly 
action their 
feedback

111. Apple Store data for last 12 months ending 14 August 2024.



Everything 
super fast

Most 
importantly,
we are 
differentiating 
on experience

2-3 min 
onboarding

1 min 
Instant Loan
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Most 
importantly,
we are 
differentiating 
on experience

Supplementary 
card

Challenge the 
status quo

AutoPay 
credit card
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Delightfully 
different

Savings
pot

Most 
importantly,
we are 
differentiating 
on experience

Budget 
Buddies
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Our impact
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Our customers are savvy 
savers

Our customers are savvy 
travellers2

Our customers love a 
good deal2

Our customers are actively 
using Trust

We’re making a real impact on Singapore

>35%
customers used Trust 
for overseas spending

>S$30m 
in FX fees 
saved

~1 in 3
customers use 
the in-App 
Linkpoints 
tracker1

>S$35m
savings from 
Linkpoints earned2

>2.7m 
# digital 
coupons 
redeemed

Caltex, FairPrice 
and Kopitiam 
are the most popular 
digital coupons

1. For July 2024.
2. From launch to end June 2024.
3. Based on all credit card customers for June 2024.
4. Based on all credit card customers from launch to end June 2024.

Our customers are funding 
their dreams

3 
types of loans to 
suit different needs

>12k 
# loans disbursed 
in July 2024

21 average monthly 
credit card transactions 
per customer3

>85% 
credit card 
activation rate4

16



Our customers are from all age groups

Trust Bank customer base by age group
(June 2024)

11%

17%

21%

22%

20%

9%

≥65 years

55 - 64 years

45 - 54 years

35 - 44 years

25 - 34 years

16 - 24 years

Groceries and glam: Top merchant is FairPrice but 
love to splurge occasionally on designer goods.

Silver and savvy: Increasingly digitally-savvy. 

Food and gadgets: Love eating out at steamboat 
restaurants and shopping for the latest electronics!

All-rounders: High activity on Trust App, high FX spend, 
and highest spenders with Trust within FairPrice ecosystem. 

Saving and spending: Most savings pots 
opened of any age group but also love to travel. 

Starting out: Smallest average transaction size with 
high usage of public transport and online shopping. 
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Total Revenue

3.0x

H1 2023

H1 2024

We are making 
good progress 
towards 
profitability

Customers

1.4x

Total Costs

+1%

H1 2023 H1 2024

Customer deposits

2.6x
Customer loans 
& advances

3.1x

H1 2023

H1 2024 H1 2024

H1 2023

18Balance sheet figures shown are period end.



But that 
was the
first step on 
our journey
​ 
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So far, we’re 
known for 
savings on 
everyday 
essentials

#1 
Trust is the fastest growing 
Singapore Financial 

Institution card issuer in 
domestic spending in the 

last 12 months1

201. Based on Visa spending data for June 2024.



MALAYSIA

THAILAND

JAPAN

SOUTH KOREAUNITED KINGDOM

UNITED STATES

TAIWAN

AUSTRALIA

HONG KONG

FRANCE

Bubble size represents value of transactions made in country in 2023

CHINA

VIETNAM

THE NETHERLANDS

THE PHILIPPINES

INDONESIA

ITALY

GERMANY
SWITZERLAND

UAE

SPAIN

And a zero FX fee proposition that our customers love

211. Based on Visa spending data for June 2024.

#1 
Trust is the fastest growing 
Singapore Financial Institution 
card issuer in cross-border 
spending in the last 12 months1



Now, we’re 
ready for the
next stage of 
our journey
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Introducing the
Trust Cashback 
card



241. Analysis from research conducted in Q4 2023 and Q1 2024.

What Singapore told us1

Why do I need to wait until the end of 
the month for my cashback reward?

Why do I need to pay so many fees?

Why can’t I change my selected 
spend category?

Why can’t I track my spending real-time 
and in-App?
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Up to

15%

0%

cashback on 
selected category

Up to extra

20%
FX feesoff on exclusive 

partner deals

Market-leading 
cashback rate 
on the category 
you choose

Meeting more customer needs with the Trust Cashback Card

25

1.5%
unlimited cashback 
on everything else

Up to

Trust Cashback card and Promotion T&Cs apply.



Up to

15%
cashback on 

selected category Unlimited,
instant 
cashback on all 
other spends

Meeting more customer needs with the Trust Cashback Card

0%
Up to extra

20%
FX feesoff on exclusive 

partner deals

Trust Cashback card and Promotion T&Cs apply. 26

1.5%
unlimited cashback 
on everything else

Up to



Up to

15% 1.5%
cashback on 

selected category

Up to extra

20%
off on exclusive 

partner deals

Meeting more customer needs with the Trust Cashback Card

0%
FX fees

unlimited cashback 
on everything else

27Trust Cashback card and Promotion T&Cs apply.

Up to



Up to

15%
cashback on 

selected category

Up to extra

20%
off on exclusive 

partner deals

And of course, 
no FX fees, 
no hidden fees

0%
FX fees

Meeting more customer needs with the Trust Cashback Card

28Trust Cashback card and Promotion T&Cs apply.

1.5%
unlimited cashback 
on everything else

Up to
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Tessa is new to Trust and spends 
S$2,000 each month for 3 
consecutive months on her 
Cashback card. She selected 
Dining as her preferred category.    

Overall, Tessa spends S$6,000 in 
the quarter with total cashback 
and savings of S$488. She 
receives an effective rate of 8.1%.

How much cashback can customers earn?

Trust Cashback card and Promotion T&Cs apply.



A cashback 
experience 
that’s instant, 
transparent and 
delightfully 
different

Instant cashback

Real-time bonus tracking

Choose your category

Tap to activate card

Numberless card

AutoPay bill

Split Purchase 

Two cards, one bill

Budget Buddies

Real-time alerts
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Oh, and one more thing…
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One lucky cashback customer 
will become a millionaire

32Trust Cashback card and Promotion T&Cs apply. 




