
 
 

 

 
 

 
Standard Chartered Private Bank trains client’s Second 

Generation with Financial and Management Literacy  
 

Customised Programme comprises of ‘Summer Business 
School’ and ‘Tools to Build your Financial Future’ Workshop 

 
 

07 August 2011, Singapore: From 4 July to 19 August, a select number of children of 

Standard Chartered Private Bank’s clients globally and from the MENA region, are 

spending their summer interacting with senior bank executives and working on real-life 

projects, developing and honing their skills in the areas of business strategy 

development and personal wealth management. This annual customised programme - 

comprising a ‘Summer Business School’ and a ‘Tools to Build Your Financial Future’ 

workshop - was developed to meet the needs of  Private Bank clients who wish to equip 

their children early on with the necessary knowledge and skills to manage and grow 

businesses, and secure their financial future. 

 

Shayne Nelson, Global Head of the Private Bank, said:  

 

“The majority of our clients are business owners. We recognise that one of their 

biggest concerns is the education of their children, many of whom will end up 

inheriting their parents’ businesses. We have designed our programme based on 

their needs to better prepare their children for managing businesses and taking 

charge of their financial future. This is also a very good opportunity for us to 

deepen relationships with our clients and learn about the next generation’s needs 

and characteristics, which can be different from their parents’ on some fronts.” 

 



 
 

 

 
Duncan Woods, Group Head of Strategy for Consumer Banking, who leads the Summer 
Business School course, added: 
 

“Following the success of last year’s inaugural Summer Business School, we 

received overwhelming demand for this year’s course. Previous participants told 

us they particularly appreciated the opportunity to work on ’real-life’ projects 

within a leading international bank, and the close interaction and mentorship from 

our team. They felt they learnt things that cannot be learnt in school.” 

 

The Standard Chartered Private Bank ‘Summer Business School’ commenced on 4 July 

at the Bank’s Consumer Banking business headquarters in Singapore with 20 

participants and is led by the Group Strategy Team for Consumer Banking. In the 

Summer Business School, participants interact with and are mentored by senior bank 

executives as they tackle real-life business strategy projects, engaging in desktop 

research, hypothesis development, data collection and analysis, and interviews. The 

Summer Business School is followed by ’Tools to Build your Financial Future’, a week-

long financial planning workshop for 40 young adults commencing 15 August. The latter 

is led by Private Banking Marketing and covers Investment (asset allocation, investment 

products), Non-investment (philanthropy, community involvement), and Self-

development (motivation, personal branding). 

 

-Ends- 
Ramy Lawand 
Senior Regional Manager, External Communications  
Standard Chartered  
Tel: 009714 508 2564 
Mobile: 00971 56 675 9894 
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Note to editors: 
 
Standard Chartered – leading the way in Asia, Africa and the Middle East 
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Standard Chartered PLC is a leading international bank, listed on the London, 
Hong Kong and Mumbai stock exchanges. It has operated for over 150 years in 
some of the world's most dynamic markets and earns around 90 per cent of its 
income and profits in Asia, Africa and the Middle East. This geographic focus and 
commitment to developing deep relationships with clients and customers has 
driven the Bank’s growth in recent years.  
 
With 1,700 offices in 70 markets, Standard Chartered offers exciting and 
challenging international career opportunities for more than 85,000 staff. It is 
committed to building a sustainable business over the long term and is trusted 
worldwide for upholding high standards of corporate governance, social 
responsibility, environmental protection and employee diversity. The Bank’s 
heritage and values are expressed in its brand promise, ‘Here for good’. 
 
For more information on Standard Chartered, please visit www.standardchartered.com  
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