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Standard Chartered Regional Head of
Consumer Banking visits Ghana

Accra 14 November, 2012 — Raheel Ahmed, Regional Head of Consumer Banking,
Middle East, Pakistan and Africa at Standard Chartered Bank, is in the country on a
one-day working visit.

Whiles in Ghana, he is expected to hold strategic meetings with a section of the
executive committee of the Ghana franchise, as well as staff and Management of the
Consumer Banking business and the media.

Raheel joined Standard Chartered in 2004 from Citigroup as Regional Head of
Consumer Credit for Middle East and South Asia.

Having served as the Head of Consumer Bank for Pakistan and Sri Lanka, Raheel
took over as Regional Head of Consumer Banking for Africa in January 2007 before
assuming his current responsibility as the Regional Head of CB, Middle East,
Pakistan & Africa in June 2012.

During his role as Group Head of Distribution Channels in 2009, Raheel was
responsible for building and implementing the Distribution Channels strategy across
Branches, Phone Banking, ATMs & online banking. He also led transformation
initiatives across distribution channels to take the quality of customer experience to a
new dimension.

Raheel is married with three daughters and likes to spend time with his family.

He also actively supports a charity organization that provides educational assistance
to children from deprived communities in his home town of Karachi.
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For more information or interview opportunities, please contact:

Nii Okai Nunoo

Area Head of Corporate Affairs, West Africa

Tel: +233(0)302 669688 Fax: +233 (0)302 661676
Nii-Okai.Nunoo@sc.com

Note to Editors:
Standard Chartered — leading the way in Ghana

Standard Chartered Bank is a market- leading financial services brand in Ghana,
listed on the Ghana Stock Exchange. It has operated for 116 years in the country
and is currently the highest priced stock on the exchange. It ranks among the top 15
companies in the Club100 rankings by the Ghana Investment Promotion Centre
(GIPC). The Bank’s focus and commitment to developing deep relationships with
clients and customers has driven its consistent growth in recent years.

With a network of 22 branches and 46 ATMs across Ghana, Standard Chartered
offers exciting product propositions for customers and clients as well as career
opportunities for close to 1,000 staff in Ghana. It is committed to building a
sustainable business over the long term in Ghana and is trusted worldwide for
upholding high standards of corporate governance, social responsibility,
environmental protection and employee diversity. The Bank’s heritage and values
are expressed in its brand promise, ‘Here for good.

For more information on Standard Chartered, please visit
www.standardchartered.com/gh
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